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• scott smith
Practice director, WIt Inc.

• Jerry Melvin
Marketing, WIt Inc.

Welcome to the 3rd annual Great Lakes business Intelligence and big data summit! since 2013, the summit has brought 
together hundreds of business and technology professionals from across the Great Lakes region. 

the summit provides attendees with a comprehensive program composed of outstanding keynotes, business intelligence and big 
data case studies from experts in the industry, and a thorough look at top technology innovations.

We hope that the summit exceeds your expectations, that you make lasting professional connections, and leave the summit with 
new ideas that you can begin implementing immediately.  

amanda Mansour, summit organizer, WIt Inc.

WIT is a business analytics consulting fi rm founded in 1996. We help our clients achieve superior performance by fully realizing 
the potential of analytics and business intelligence technology and processes, whether it’s through executive dashboards, data 
discovery, big data, enterprise reporting, or data in the cloud. Clients range from small businesses to Fortune 500 companies 
across all major industries. For more information, please visit www.witinc.com.

GEnEraL InForMaTIon

Food & Beverages 
breakfast and snacks will be served in the exhibit Hall Foyer 
in front of the somerset ballroom. Lunch will be served in the 
sussex Room. Additional lunch room seating is available in the 
Cambridge Room and the Windsor Room.

Cell phones
Please be considerate to all speakers and attendees and 
silence your phones when appropriate.

security
Please keep all personal belongings with you at all times. We 
cannot take responsibility for any missing items. In the event 
of an emergency, please notify the information desk. 

Feedback
Feedback forms will be provided inside the summit packet. to 
participate in the feedback raffl e, you will need to complete the 
feedback form. The winner of the raffl e will receive a $100 gift 
card to amazon.

Sponsor Raffl e
Select sponsors will be raffl ing off prizes at the end of the 
summit. In order to be eligible to win, you must be present, 
and have been entered into the respective raffl e(s).

Twitter Raffl e
share your summit experience with others on twitter and you 
will automatically be entered to win a $25 gift card to Best 
Buy. the drawing is open only to 2015 Great Lakes business 
Intelligence & big data summit attendees who tweet about the 
summit on twitter using #GreatLakesBI15 or @GreatLakesBI. 

resource Center
After the event, we will be sharing PdF versions of all summit 
presentations in the password-protected summit Resource 
Center. All summit attendees will be sent a link and password 
to the summit Resource Center shortly following the event.  

Wi-Fi Connection
All summit attendees will have access to Wi-Fi at the summit. 
Please connect to the network ‘Banquets’ (no password 
necessary). 

amanda Mansour,
Marketing, WIt Inc.

@GreatLakesBI

#GreatLakesBI15

Wi-Fi network: Banquets
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aGEnDa

kEYnoTE spEakErs

Boris Evelson
Vice president, principal analyst
Forrester research

Topic: Systems of Insights – The Next 
Generation BI

Donald Farmer
Vice president of Innovation and Design
Qlik

Topic: Breaking Bad for 
Analytics Adoption

8:00 AM - 8:50 AM Registration and Breakfast (50 minutes)

8:50 AM - 9:00 AM Introduction/Welcome (10 minutes)

9:00 AM -10:00 AM
60 minutes

keynote: Boris Evelson
Systems of Insights – The Next Generation BI 

Forrester research

10:00 AM - 10:15 AM Break 1 (15 minutes) Snacks and Refreshments

BI/DW Case studies and Best practices Technology Innovations

TraCk 1 TraCk 2 TraCk 3

10:15 AM - 11:00 AM
45 minutes                  
sessIoN 1

Setting a Strategy for Success in 
Big Data and Analytics

steelcase

Using Self-Service BI to Optimize 
Roadside Service

Club auto roadside services Ltd. 

What Comes After Analytics? 
Operationalising Insights

Information Builders

11:00 AM - 11:15 AM Break 2 (15 minutes) Snacks and Refreshments

11:15 AM - 12:00 PM
45 minutes                        
sessIoN 2

Ford’s Connected Vehicle 
Analytic Challenge – Where 

Innovation and Analytics 
Go for a Drive

Ford

Insurer Uses BI to Drive Value for 
Bus Fleet Clients 

Quinn analytics, LLC

Empowering Analysts with 
Self-Service Data Blending

alteryx

12:00 PM - 1:00 PM Hot Plated Lunch 

1:00 PM - 1:05 PM         Post-Lunch Break (5 minutes)

1:05 PM - 1:50 PM
45 minutes                              
sessIoN 3

Data Driven Approaches to Crime 
and Traffi c Safety

Michigan state police

Implementation Approach to 
Healthcare and Big Data Analytics

anthem

Big Data is Only Half the Story
Qlik

1:50 PM - 2:05 PM          Break 3 (15 minutes) Snacks and Refreshments

2:05 PM - 2:50 PM
45 minutes                          
sessIoN 4

Unleashing the Power of Your 
Data: From Basic Reports to 

Prescriptive Analytics
WIT

Moving Past the Traditional – 
Evolving the Delivery of Analytics

Quicken Loans

Big Data, Hadoop & the 
Internet of Things

hortonworks

2:50 PM - 3:05 PM       Break 4 (15 minutes) Snacks and Refreshments

3:05 PM - 3:50 PM
45 minutes                            
sessIoN 5

Big Data - Architecting for 
Big Data: Trends, Tips, and 

Deployment Options
Caserta Concepts

Unlocking Your SAP Data – Tales 
From the Field

Moen

Drive – A Practical Roadmap for 
Scaling Your Analytic Culture

Tableau

3:50 PM - 4:00 PM    Break 5 (10 minutes) Snacks and Refreshments

4:00 PM - 4:45 PM             
45 minutes

keynote: Donald Farmer 
Breaking Bad for Analytics Adoption 

Qlik                                                        

4:45 PM - 5:00 PM             
15 minutes

Closing Remarks



saVE ThE DaTE
Thursday, March 24, 2016

Details to come
GreatLakesBIsummit.com
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